




flavor or feel. Tone is important to conveying
a brand or organization personality. Bliss, for
instance, demonstrates a distinct personality
through the content’s sassy tone (Figure 5).

3. Appeal to the left and right brain.
Ever since Aristotle, we’ve known the
importance of appealing to logic (logos),
emotion (pathos) and credibility (ethos). For
example, the Gotvmail home page (Figure 6)
appeals to logic through pricing, to emotion
through a branding message and testimonial,
and to credibility through partner logos, award
logos and “featured in” logos. The result is a
powerfully persuasive mix of content in a compact area.

Achieving these tips is impossible without giving content care. If we
continue to treat content as an extra to information architecture, to content

FIGURE 5. A website that demonstrates a distinct personality
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FIGURE 6. Combining logic, emotion and credibility in one
combined appeal

management or to anything else, we miss a bright opportunity to influence
users. Content is not a nice-to-have extra. Content is a star of the user
experience show. Let’s make content shine. �
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